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How small towns
compare to big cities.
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The Small Town Consumer Isn’t Very Different

From His/Her Metro Counterpart

Penetration Amongst Affluent Urban Households
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Penetration Amongst Affluent
Urban Individuals

Digital Diaries
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PDA/Palm Tops
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Penetration Amongst Affluent
Urban Households

Product Category (Male)
Aftershave Lotion
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Shaving Systems
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Product Category (Female)
Liquid Makeup
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Perfume
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Product Category (Male+Female)
Branded Readymade Formals
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Branded Readymade Casuals
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M Smaller cities/towns M Big six metros
Figures are in per cent  Source: ACNielsen's NUPSCALE study

National

The Share Of Small Towns In Happening Markets Like Telecommunications,

Computing And Credit Cards Is Increasing

Mobile Connections*

2001 2002 2003 2004 (till April)

3.60 4.29

Figures are in per cent M All Metros M ACircle M B Circle = C Circle *QOnly GSM
A Circle comprises of Maharashtra, Gujarat, Andhra Pradesh, Karnataka, and Tamil Nadu B Circle comprises of Kerala, Punjab, Haryana, western Uttar Pradesh, eastern Uttar Pradesh,
Rajasthan, Madhya Pradesh, West Bengal and Andaman & Nicobar Islands ~ C Circle comprises of Himachal Pradesh, Bihar, Orissa, Assam, North-East, and Jammu & Kashmir

Source: COAI

The Penetration Of PCs Credit Cards: The Break-up
1997-98 1998-99 1999-2000 2001 6 million*
19(151,821) 10(79.906) 22 (225982 12(1,23263) 23(323217) 14 (1,96,741) b miiiion
80 WMetros

20 Non-metros

66 (6,77,945) 63 (8,85,333) 2002: 8 million*

Metros 70
2000-01 2001-02 2002-03

20(370,315) 13(241,061) 14(240292) 30(4,96,733) 12(2,67,453) 35 (8,11,495) Non-metros 30

2003: 11 million*
65 Metros

67 (12,70,263) 56 (9,33,852) 53 (12,14,696)

35 Non-metros

Figures are percentage of the total market ~ Figures in brackets are absolute number of desktops installed Figures are in per cent *Total no. of cards (cumulative)
M Top four metros Next four metros M Other cities Source: MAIT Source: Credit Card Management Consultancy
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In Absolute Terms, The
Market In Small Towns For

Cars And Home Loans
Cannot Be Ignored

While The Consumer Durables And Fast
Moving Consumer Goods Markets In Small
Towns Is Large, These May Be Losing Out
To The Happening Categories

Car Loans
21,000

Total market Outside top
20 cities

Figures in Rs crore

Consumer Durables

VOLUME CONTRIBUTION VALUE CONTRIBUTION
I N
2002 2003 2004* 2002 2003 2004*
Colour television 12 11 11 12 12 1
Refrigerator (Frost-free) 9 10 10 9 10 11
Refrigerator (Regular) 10 10 10 10 10 11
Washi hi
(Fully-automatic 9 11 12 9 12 13
Washi hi
e 112 12 12 12 12
Washi hi
Regulan 1 11 12 11 12 12
Audio home system 13 12 12 15 13 14
Microwave oven 10 14 12 1 14 13
Source: ORG-GfK * For the period January-April

Home Loans
60,000

35,000

Total market Top 20 cities, Rest
including metros
Figures in Rs crore
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Fast Moving Consumer Goods
VOLUME CONTRIBUTION VALUE CONTRIBUTION
| I I |

T
2002 2003 2004* 2002 2003 2004*
Toilet Soaps 6.5 6.0 5.8 6.0 5.7 5.5

Washing PWD/LQD 6.9 6.5 6.3 55 54 5.2

Tooth Powder 79 7.7 7.5 79 74 7.2
Shampoo 84 79 7.7 74 6.9 6.7
Skin Creams 9.8 94 9.3 10.1 9.6 9.5
Beverages 9.8 9.9 10.3 9.8 9.9 104
Packaged Tea 6.5 6.3 6.5 59 5.6 5.9
Chocolates 11.9 11.5 111 11.8 11.5 1141
s 9.6 9.8 87 99 10.0 8.7
Biscuits 6.9 6.6 6.4 6.4 6.1 6.0
e



