India’s Working Women By The Numbers

The survey throws up some amazing insights. Check these out:

COMMUTING Public buses and rickshaws are
TO WORK the most popular mode... The percentage

Chartered/Public bus 42% m"c'::'ﬁm:ﬂs
Company car/Bus 4%

5, [wo-wheeler 9% 38%
Own car/Family car 6% —'/
Pool car/Taxi/Shared taxi 2%

Local train/Metro/Tram 12%

Auto-rickshaw/Cycle-rickshaw/Rickshaw 25%

.And most spend less than Rs 600 on commuting e day starts early for most Salwar Kameez rules
Upto Rs 200 9 Before 9 anm 1 women'’s wardrobe
Rs 201-400 22 Western —3 %— Western
Rs 401-600 21 9.am-9.30 am 26 casuals formals
Rs 601-800 11 9.31am-10 am 23

Rs 801-1,000 8 10.01 am-10.30 am 18

Rs 1,000-2,000 9 92%
Rs 2,000+ 3 After 10.30 10 Indian salwar
None 17 Work from home " 4 kameez
Figures are in percentage; spend is per month Figures are in percentage

MEASURE OF INDEPENDENCE - -Evenwhen it comes to maintaining

Across centres, women have a great degree of independence... a separate bank account
The selection of brands of items of daily use 86 3 Cash 1 2 Husband/
Father
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Pamngmomearer K
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Wosting andonaraning irends athome W1
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Figures are in percentage

SPENDING HABITS ... 0f which a big chunk is accounted for by groceries and personal care items

More than half of a women’s income is spent Personal Care products for family
on her household... Food, grocery/Fruits/Vegetables, etc

33.6% Households products (detergent, etc)
of income saved Expenditure on rent + electricity
10.2% Expenses on children’s education
of income Everyday medicines which you buy
spent on self Service expenses
ofite e Fuel & maintenance of two/four-wheelers The percentage

spent on EMI for housing loan of women who
household EMI for durables don’t have insurance
of any kind

[f Of the money spent on themselves, most goes to beauty products & gifts for others
Women's care product (beauty products) 90

Gifts for others /Family/Birthdays n

Entertainment (eating out, etc) 57

Expenditure on beauty parlours 50

Communication-mobile/internet 38  Figures are in percentage

SAVINGS

More than a third of the income is squirelled away
Al

36%

Plain vanilla bank accounts are preferred over mutual

funds or equities

Savings bank account _ 95

Fixed/Recurring deposit in bank - 27
post office (VP/NSC etc.) [ 26

Gold/Diamond jewellery [ 23

Fixed deposit in company/any
other organisation . 10

Other mutual funds I 9
Shares I4
units/uTi [ 4

Figures are in percentage

. Life insurance is more popular than mediclaim

Life insurance

11 Mediclaim
2 HH Insurance

None

Figures are in percentage

...A vast majority of
women are loan-free
Figures are in percentage

None House Two  Car  Other
wheeler loans

Credit card ownership is low too

15% Yes

85% No

63

The percentage
of women who
OWn cars

The percentage
of women who surf
the internet

-
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43 90 48

42 44

SELF-GROOMING

Younger women are bigger consumers of
deodorant, fairness cream and face wash
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90 22
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Perfume Deodorant Fairness cream Hair Dye
I 21-30 yrs I 31-45yrs SECA SECB Figures are in percentage
A majority of ...But married women spend more Alas, few L 9oy
women visit Al 929 women believe o 1%
beatrty Professional 269 in physical
parlours... fitness Visit gym?
98% Unprofessional 222
s SEC A 250
SECB 184
Married 242
Unmarried 201

Biscuits, chocolates and soft

Figures are in Rs

Branded frozen food is still way

WHAT SHE EATS

...But branded rice is very popular

d.rm!(s top the list down women'’s priority list... Branded atta 209
Biscuits—Packaged 84 Branded salt |INEMMEN 34 Branded satt| 21
Bottled aerated soft drinks | 69 Branded masala | 54 Branded rice 278
Chocolates 63 BBran(;e((ij altta -2843 Branded masala 100
randed rice [N .
Potato chips/wafers | 61 Branded mixes i Branded mixes 97
lce cream 57 randed mixes [§7 Ready-to-eat product 126
C? creams Ready-to-eat product [15 Frozen food 118
Mineral water ' 37 Frozen food |3
Figures are in percentage Figures are in Rs
DURABLES OWNERSHIP
Buying a durable is TVs, refrigerators are among
a family affair 60 the most commonly owned
Decided all by myself Joint durables...
. . s Figures are in percentage
Decide on my own with decision 68
inputs from others Wlfth o_tlher 66
ami
Have a very small role in membé’,s 57 46
decision-making 5 o
Play no role at all ——— 2 é 49 ‘E‘
2 E
Cellphone 13 g = g
Washing machine—fully automatic 7 = g &
= = =
Home PC B S =
P— ..Cellphones and _ 5 & s _ |E
usic system washing machines top E 5§ & % § p
Water purifier 6 the to-buy list 8 &£ =v € = %
E & & = 8 =

Four-wheeler 6

Figures are in percentage



HOW SHE UNWINDS

Watch television
92

Reading newspapers/
magazines

84 Mostly by watching

N0

TV and reading...

Worship/
Listening  doing

tomusic  puja

n n

89%

...And Listening to FM...
MUMBAI DELHI KOLKATA
@ 78 66
Yes Yes
KOCHI INDORE
49
Yes

BANGALORE

W 83
Yes

...But given the time, she’d rather do social work or travel

Social work

Travel all over India

Travel abroad

Redecorate my house fully
Learn to drive a car

Learn a new language

Take a break from work

Figures are in percentage

(y Al

...But cooking is still
the wife’s domain

Al

T A large number of women
at out once have domestic help...

34
32
28

62%

98%

a1

38

Malls are clearly the most preferred
shopping destinations

36%

QOthers

Whome 2%
shopping/internet

Eating out is generally a monthly affair

More than once a week 4

Once a fortnight 10
Once a month 31
Once in 2-3 months 16
Rarely/never 14

Figures are in percentage



