In December, 1999, this magazine doffed its hat to the dotcom revolution by launching a magazine-within-a-magazine called btdot.com,
a celebration (in lower case, it must be said) of a revolution in the making. By February, 2002 however, it was evident that the net

had pretty much gone mainstream and the m-w-a-m was assimilated into the whole. Over its 48-issue existence, however, btdot.com
managed to capture the headiness, the excitement, the magic of those days when angels smiled munificently on anyone with an idea
and eyeballs mattered more than money. Here, are all 48 covers of btdot.com with annotations on just what each was about.
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forever. Tune in
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== = Making e-mail pay. Fine, e-mail

is the www’s killer app #1, but
how do you make it pay?

Issue 22: Jan. 6, 2001
For relief from back pain.

The country’s National Internet
Backbone is in the boondocks.
Just what went wrong with a
project on which India’s
connectivity dreams are hinged?
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Fast food.

A hot new technology called WAP
is doing to the e-content and e-
transaction business what the
burger did to the 3-martini, 4-
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Fallen angels
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The cable guy.

Cable guys like Spectranet’s Atul
Punj are holding out the promise of
broadband paradise to customers.

But is there strength in numbers?
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Transporter

Payment gateways are the critical
link in the e-com chain.
Unfortunately, there is more to
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= regulations, and poor consumer are looking for new  to optimise their returns. 2.0 with, surprise, an all-new  raking in profits too. supply chain of large second round could throw
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Issue 9: June 21, 2000
Bug spray.

It is a worm-eat-worm world out [
there. Have you done everything
in your power to protect your
website?

Issue 10: July 6, 2000
The X-change.

A revolutionary new business
model is changing the way B2B
commerce is done the world over.
All hail the on-line exchange.

Issue 11: July 21, 2000
Wanted.

Job websites have landed.
Let the talent shakeout begin.

Issue 12: August 6, 2000
Wise mouse.

The net isn't just a place for fun
and frolic; it's an educational
medium. And, as several
companies have realised,
there’s money to be made in
e-learning.
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Issue 18: Nov. 6, 2000
Is content a commodity?

Supplying content is a sure P2P, but
the cookie cutter approach won't
work. Only those content companies
that manage to create a differential
will rule the www. Pick one...

entrepreneurship—to the
village. But can these
award-winning dotcoms
sustain themselves.
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WHY THILS ASP
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ep. Z, He's in Dubai one day, Singapore the next. His cell ~ new set of entrepreneurs. silently emerge for

Paid ¢-mail. . L ¥ £ M phone does global roaming too. How does yesterday’s  Are they extra bold, or battered content
Deliverance or Doom’ dotcom poster boy flourish the day after? extra foolish? providers.
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